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Resume
sarahannejameson@gmail.com

Education:

MSc - Advertising from TU Dublin
BA - TSM Major in French and Minor in History of Art from Trinity 
College Dublin



5

Profile:

Wexford native. Strawberry lover, of course. Current advertising student at TU Dublin and 
aspiring Art Director. Big fan of cute illustrations.  

Experience:

I love to experience different fields. I have worked at music festivals, cultural events, a construction company 
and a language school. I believe that diverse experiences encourage creativity. They make you keep an open 
mind. They certainly have given me a unique outlook on life!

Skills:

Thanks to TU Dublin, I have experience with the Adobe Creative Suite. I had to use them while working on various projects. 
I also have some experience in ProTools and AutoCAD. I can speak French thanks to my undergraduate studies.
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Project 1:
News Brands Ireland

We created a campaign to highlight the importance of supporting independent 
journalism. As the COVID-19 pandemic unfolded, this became even more 
apparent to us. In my role as Art Director, I created visuals to show that the 
spread of misinformation is like a virus itself. It spreads uncontrollably across the 
Earth and causes great disruption.
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Print
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Telephone booths will be scattered around town. People will enter the booths out 
of curiousity and listen through the phone. They will hear outrageous news stories 
that are obviously fake. This will show how easy it is to transmit fake news. 

Activation
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Project 2:
Barclays Essential

Money and mental health are closely linked. We wanted to make an application 
that makes saving easier for everyone. We decided to humanise the app with 
the birth of Peter, everyone’s personal accountant. He advises and rewards the 
user depending on their spending habits.

Scanned with CamScanner
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Revamped App
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TVC and Social
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Print
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Project 3:
Creme Eggs

Creme Egg is a fun and creative brand. We wanted to make a campaign that 
reflected its quirky and slightly mad nature. We considered the art and creative 
world. Historical paintings are striking and people fly far to see them. They can 
also be quite serious in subject matter. So it was decided to combine the fun of 
Creme Eggs and the popularity of certain paintings to bring to life the  ‘Unleash the 
Creative’ campaign. 

The result is funny, memorable and shows that Creme Eggs bring out the fun in 
people and in things usually considered seriously.
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TVC
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Event Activation

Art gallery exhibition showing well-known painting with 
Creme Eggs hidden within. People will be able to visit the 
gallery to have a true creative experience.  
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48-sheet
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Print
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Project 4:
Audible

I was tasked with promoting Audible’s 30-day free trial. 
I focused on the benefits of Audible rather than the 
features in a cute and compelling campaign.
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Print
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Project 5:
Pieta House

We were asked to design a campaign to get people
to donate to Pieta House. We used poetry and images 
together to convey the feeling of spiralling into despair and 
hopelessness. 
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Print
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Thank you 
for you time!
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