
1



WHO AM I?

EDUCATION

ACHIEVEMENTS

EXPERIENCE

A Monaghan boy through and through. 
I got my first bite into the world of 
advertising when I won best innovation at 
the 2013 Milk It Advertising Awards. Since 
then I’ve gone on to collect a multimedia 
degree from DCU, a diploma from the 
fitzwillam Institute and a first class honors 
in the MSc. in Creative Advertising from 
TU Dublin. during all of my studies I’ve 
worked on improving my skills in art 
direction, graphic design, cinematography 
and animation.

While interning for TBWA Dublin I’ve had 
work published for Samaritans, Temple 
Street and Department of Justice, as well 
as a few others still in the works.

The work presented in this portfolio is 
a mixture of proactive campaigns, real 
world briefs and spec work campaigns. 
They were created in collaboration with 
Kerry Mahony, who worked as creative 
copywriter.

TU DUBLIN:
1.1. MSc. in creative advertising (2020)

FITZWILLIAM INSTITUTE:
Distinction diploma in advertising with digital 
marketing and PR (2019)

DUBLIN CITY UNIVERSITY:
2.1. BSc. in multimedia (2018)

GLANBIA THESIS 
COMMUNICATION AWARD:
Multimedia from DCU (2018)

UNIVERSITY OF MÜNSTER CASE 
COMPETITION:
Placed 3rd in 2019

RODGER HATCHUEL ACADEMY:
One of 3 Irish Finalists 2020

TBWA DUBLIN:
Art direction intern (2020)

ACCENTURE:
Content Moderator (2018 - 2019)

ROTHCO/GUNS OR KNIVES:
Accounts intern (2017)



NATIONAL TRANSPORT 
AUTHORITY

ANTI RACISM POSTER 2020
TBWA\ DUBLIN



THE
PROBLEM

THE
SOLUTION

Drive awareness of the stance against racism on 
public transport and empower public transport 
users to take action against it.

A provocative OOH and digital campaign that 
brings an iconic protest image to Irish transport.



SOCIAL
MEDIA
STICKER



ALAN HANNA’S
BOOKSHOP

TRAVEL ACTIVATION
REACTIVE



THE
PROBLEM
People cannot go on foreign holidays 
this summer due to COVID-19 and need 
ways to entertain themselves in Ireland.

THE
SOLUTION
Turn a bookshop into a retro travel 
agent, highlighting how books provide an 
opportunity to travel far and wide.







BOARDING PASS
BOOK MARKS



PASSPORT
LOYALTY CARDS

COLLECTABLE 
VISA STAMPS



SOCIAL
MEDIA

We will take the visual imagery of the boarding passes to make animated 
social media graphics to promote the campaign.

These will advertise all the locations you can ‘visit’ in our books: from the 
fantasy lands of Westeros to the glittering Fear and Loathing in Las Vegas.

WATCH VIDEO WATCH VIDEO 

https://youtu.be/rMkDNO_UXC0
https://youtu.be/icgDns6CDKw


TAMPAX
ASAI CALLOUT
TBWA\ DUBLIN



THE
PROBLEM
It took just 84 complaints to the ASAI for 
Tampax’s ‘Tampons and Tea’ ad to get 
taken off Irish TV.

THE
SOLUTION
Create a box of Irish Lady Products, 
showing what tampons might look like in 
a censored world.



THE
METRICS

Featured in:

The Drum, The Stable, Harro Media, 
Campaign, Ad World, Ads of the World, 
Best Ads on TV, AdForum, Little Black 
Book and Marketing.ie

6 Countries:

Ireland, UK, Australia, Malaysia, United 
States and France.

Reach:

1,830,189

Earned Media:

£16,929.27

WATCH VIDEO 

https://youtu.be/cp6qFaw1__s


METHOD AND 
MADNESS

TASTING NOTE ACTIVATION
PROACTIVE



THE
PROBLEM
Method and Madness prides themselves 
on its use of several kinds of barrels 
during the aging process of their 
whiskeys. But the common consumer 
doesn’t realise the impact the woods 
have on the texture of the whiskey.

THE
SOLUTION
Create a series of records, pressed 
from the woods used in Method and 
Madness aging process, to demonstrate 
the difference in grain textures, through 
audio.



WOODEN
RECORD
We’ll replicate the record 
three times.

Once with Virgin Hungarian 
oak, once with Virgin Spanish 
oak. And once with wild 
cherry wood.

Our records will live as an 
installation on the distillery 
tour.



THE
WEBSITE
Each product page will have its unique 
track embedded to listen to.

to give consumers an audible taste of 
the product before purchase.



DEPARTMENT OF
JUSTICE

NO EXCUSES
TBWA\ DUBLIN



THE
PROBLEM
There were 609 disclosures of sexual 
abuse made in Ireland in 2019, including 
288 disclosures of rape. Due to the 
bystander effect, witnesses of sexual 
harassment and sexual violence are not 
speaking up and reporting the criminal 
activity.

THE
SOLUTION
A television, radio and digital out of 
home campaign that highlights the inner 
thoughts and excuses of a bystander. 
Pursuading the viewer to take action and 
report sexual violence.



TVC
NO EXCUSES

WATCH VIDEO 

https://youtu.be/jDf9ZVfq5LQ


WATCH VIDEO 

https://youtu.be/1Gx2Uj5J4F4


RADIO 
NO EXCUSES

Listen to audio Listen to audio

https://youtu.be/XQnHeU_uOwU
https://youtu.be/icnvEJ52EKY


HSE
WASH YOUR HANDS

REACTIVE



COVID-19 is being spread through contact. Our main defence 
against the virus is good hygiene, especially washing and sanitizing 
your hands properly. But how do we get people to understand the 
importance of washing your hands?

THE
PROBLEM

We always have our hands on our phones, and we’re all scrolling 
through the same content. So let’s use retargeting technology to 
create an ad that gets dirtier the more it’s seen.

THE
SOLUTION



Everytime the ad is retargeted to a viewer a new handprint is added 
to the image.

THE
MECHANIC

WATCH example 

https://youtu.be/icgDns6CDKw
https://youtu.be/MRLj2jrTvGE


CLUB ORANGE
BEST BITS TIME CAPSULE

PROACTIVE



THE
PROBLEM
In 2020, we’re living through a year that 
will be remembered as one of the worst 
years ever. 

THE
SOLUTION
Instead of lamenting the bad, let’s 
celebrate the good bits of 2020, however 
few and far between they may be.

We’ll show the highlights of 2020, from 
the hilarious to the downright strange, 
and put these year-defining artefacts in 
a time capsule. Then, in 100 years time, 
humanity of the future will dig up all our 
Best Bits. 

This will let Club Orange show future 
historians that 2020 wasn’t just doom 
and gloom, it was also truly bizarre.



WATCH VIDEO 

TVC
EXAMPLE

https://youtu.be/pPB-FMHYsYk


SAMARITANS
TRIPADVISOR REVIEWS

TBWA \ DUBLIN



THE
PROBLEM
Mental struggles have been heightened 
by lockdown, with people confined 
within their houses. As well as this, 
people find it hard to reach out about 
how they’re feeling.

THE
SOLUTION

WATCH
VIDEO

Posts wherein people ‘review’ their 
houses, revealing the suffocating nature 
of confinement.

https://youtu.be/98E4qHsLPDA








DEPARTMENT OF
JUSTICE

DOMESTIC ABUSE CAMPAIGN
PROACTIVE



THE
PROBLEM
Domestic violence is a societal issue, 
with a woman being assaulted 35 times 
on average before she reports it.

THE
SOLUTION
An integrated campaign that highlights 
the cyclical nature of abuse through 
broken records, zoetropes, and an art 
installation.



RADIO
SCRIPT
Open with the sound of a needle being placed on a record:
A woman’s voiceover starts to speak:

It takes an average -
Scratch sound as the record skips.

It takes an average -
Scratch and skip.

It takes an average -
Scratch.

It takes an average -
The scratching becomes louder and the voiceover more distorted.
Then, a loud THUMP, as if from a door slamming or a person being hit.

We hear the needle come off the record player.
The voiceover speaks, now clear:

It takes an average of 35 assaults for a woman to report
domestic abuse.

Report domestic violence. Break the cycle.

PLAY AUDIO 

https://soundcloud.com/conor-marron-67035534/broken-record-mixdown/s-lbuYUcNOYdm


Learn more at Gov.ie/noexcuses
or in an emergency call 999

“I’M SORRY, I WAS               ”

STRESSED

DRUNK

ANNOYED

UPSET

Angry

There are no excuses for 
sexual violence.

Learn more at Gov.ie/noexcuses
or in an emergency call 999

“You Should                       ”

Get over it

forget it

Relax

lighten up

man up

There are no excuses for 
sexual violence.

There are no excuses for 
sexual violence.
Learn more at Gov.ie/noexcuses
or in an emergency call 999

“It was just a                    ”

mistake

joke

compliment

bit of fun

Laugh



TVC
ZOETROPES
To take this campaign thought to a more 
visual platform we look to Zoetropes. 
early animation mechanisms which, 
when spun, allowed the viewer to watch 
the same few frames blending together 
to form repeated movement.



TVC
SCRIPT

We open with an animated rotoscope visual of two figures against a
plain background. They are a man and a woman, with the man behind
the woman. A repeated scene begins to play in a cycle. The man lunges
toward the woman, grabbing her wrist. She pulls away, runs ahead,
and the cycle repeats itself:

A woman’s voiceover starts to speak.

Domestic abuse is a cycle that 1 in 4 Irish women have found themselves in.

It can feel never-ending, with no visible way out.

And it takes an average of 35 assaults for a woman to report it.

The scene pauses in the middle of the interaction between the man
and the woman. The man is reaching out to grab the woman’s wrist
but cannot reach, and she is posed to run away from him.

Report domestic violence.

Break the cycle.

Style REFERENCE

https://youtu.be/LuIl4iVL8ZM


INSTALLATION
35 WOMEN
We will invite an Irish Artist to Create 35 
vinyl figures using melted down records.

The Figures will depict 35 women in 
poses of sadness, self-defense and 
fear. The will be positioned in a circle to 
represent the cycle of abuse women can 
find themselves trapped in.

Ideally, the figures will be displayed in 
a glass box placed below the ground, 
so that people would walk over them 
before noticing the installation and 
reading the information on a plague next 
to them.

STYLE
REFERENCE



DIRECT
MAIL

We will send out branded Broken Record Cards, which will invite the user to 
assemble a makeshift record player from the card (Instructions Included)

When played, the 7” vinyl record will play the audio from our radio advert, 
over and over, in and endless loop.

BR
OKEN      RECORD

ON AVERAGE, A WOMAN IS ASSAULTED 35 TIMES 
BY A PARTNER BEFORE REPORTING IT. 

WHEN YOU SEE DOMESTIC VIOLENCE, REPORT IT.
WOMEN’S AID: 1800 341 900.    MEN’S AID: 01 554 3811.   AOIBHNEAS: 01 867 0701

THERE ARE 
NO EXCUSES

FRONT COVER BACK COVER



PACKAGING DESIGN FULLY ASSEMBLED
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CONTACT
CONOR MARRON
EMAIL:
CONOR.MARRON3@GMAIL.COM

WEBSITE:
CONORMARRONMEDIA.COM

PHONE:
087 225 6878

https://www.conormarronmedia.com/

